
 
 
Leslie Moonves 
President, Chief Executive Officer and Director 
CBS Corporation 
51 West 52nd Street 
New York, NY 10019 
 
 
Dear Mr. Moonves; 
 
You have been honored as the most powerful man in entertainment. It was 
announced this week that CBS dominated in the first two weeks of the new prime 
time TV season, even winning in the coveted 18-49 demographic. At the same 
time, CBS Daytime lost 90,000-plus viewers; more will soon follow. CBS daytime 
ranked dead last in the prized demographic of women 18 to 49, according to the 
Nielsen Rating System. Once a leader, CBS has only one show ranked in the top 
five daytime programs.  
 
But you already know all of this. You also know if these current trends continue, 
ad dollars will soon follow. I know this because soap fans – the same people you 
cast aside a few, short months ago – will make sure of it. 
 
I am writing you directly because you have been so vocal about the end of soaps, 
and your senior vice president for daytime programming has stated the most 
recent decision to cancel As the World Turns was made “above her head.”  
 
You have also gone on record to say that you couldn't care less about soap operas, 
so I will not waste your time sharing with you the number of years I had watched 
World Turns before you pronounced the end of the genre and took the show off 
the air. I won't bore you with the facts concerning what this show meant to me 
and my family. I will not expend the ink trying to persuade you of your lapse in 
judgment in carelessly disregarding and dismissing millions of fans, like me, who 
have been loyal to CBS for years, and in some cases decades.  
 
We have a mutual interest in that we want the kind of programming CBS is 
known for in attracting eyeballs and dollars. 
 
For me and all the millions of loyal CBS fans, that means bringing back As the 
World Turns. No talk, game or reality show will fit the bill, no matter how hard 
you work to make it fit. Let’s cut through the red tape. From a strictly business 
perspective, going back to what is proven to work makes much more sense. 
Instead of trying a game show after The Talk disappoints, is moved to a different 
time slot, or CBS decides to plug-in another doctor or court program, the network 
needs to go back to entertaining people and providing an escape from the 
doldrums of the day with quality (and often times informative) story telling. 
Nobody knows better than fans how best to serve our needs. We have ideas about 



how to improve upon daytime serials. If only powerful executives like you would 
listen... 
 
No good reason was given for canceling World Turns, yet the other purpose for 
this letter. Fans were only given your proclamation that the days of the soap era 
are over. That is not good enough.  
 
Just because YOU say it's over, does not make it true. In the coming days, weeks 
and months you will hear more from us. We want to remind you that while you 
might be the most powerful man in the business, the power of viewers is even 
greater.  
 
We can either work together or against each other, but viewers – not you - will 
have the final say.  
 
BRING BACK MY SOAP! 

 
 
Respectfully, 
 
 
 

 

cc: Nina Tassler, President, CBS Entertainment 
      Barbara Bloom, Senior Vice President, CBS Daytime Programs 


